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41% VOLUNTEERED IN 2009 ABOUT 100 HOURS/YEAR
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Img)rovedsleeping friendships; reducednxiety & helplessness
25%volunteer through their workplace, and 76% of them feel
better about employer as a resul
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http://www.volunteermatch.org/

Overcoming Destructive Emotions:
ContemplateGiving

Just contemplating a donation activates the mesolimbic pathway, associated with feelings of
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Overcoming Depression: Foresight Project

Mental Capital and Wellbeing Repou:t)mplled by 400 British scientists in the UK
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Overcoming Aging (a bit)
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volunteering is associated with delayed mortality even when the effects of-slecragraphics,

medical and disability characteristics, selfings of physical activity andsal mtegratlon and
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Overcoming Aging. Cognitive Decline

Older adults who rated high quartile on a purpose of life scale had 30% lower rate of cognitive
decline than the low quateo t ! . 2&etS Su | f e a9FFSOuU 27F t dz
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Overcoming Aging: Sir John
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Sir John Templeton (1942008)
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the names of ten persons who continually bubble over with happiness,

and we will probably find that most are men and women who radiate
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WWW.ALTRUISTICLOVE.ORG

= Empathy, Altruism and Agape

.EG PERSPECTIVES ON LOVE IN SCIENCE AND RELIGION
OCTOBER 1-3,1999 JOHN 177 %
UNIVERSITY PARK HOTEL AT MIT TEMPLETON (.| FETZER
CAMBRIDGE, MASSACHUSETTS FOUNDATION .7 INSTITUTE



http://www.altruisticlove.org/

Ill. FIRMS OF ENDEARMENT HAVE
THEBEST BOTTOM LINES

RajSisodia David Wolfe, Jagheth Firms of Endearment: How World
Class Companies PROFIT from Passion and P(2p&4¢
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customers, employees, suppliers, business partners, society, and many

Investorsg develop emotional connections with it, an affectionate

regard not unlike the way many people feel about their favorite athletic
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SECOND EDITION

FIRMS ~
ENDEARMENT

How World-Class Companies
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Stakeholders

Society
Employees
Partner

Customers

Investors







whygoodthingshappen.com
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HAPPEN TO
GOOD PEOPLE

HOW TO LIVE A LONGER,
HEAITHIER, HAPPIER LIFE BY
THE SIMPLE ACT OF GIVING

Stephen Post, Ph.D., & Jill Neimark
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FoH-inancial Performance
Table 1.3 Hnancial perrormance

Cumulative
Performance 15 Years 10 Years 5 Years - 3 Years

US Foks 1681.11% 409.66% 151.34% 83.37%

International ~ 1180.17% 512.04% 153.83% 47.00%

Fobs . ,
Good to Great 262.91% 175.80% 158.45% 921.81%

Companies | | |
S&P 500 117.64% 107.03% 60.87% 57.00%
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Edelman Trust Barometer

2017 Trust Crisis: The survey found the largsstr drop In
trust across the institutions of government, business, media
and NGOs. But 2016 and 2017 findings highlight the
Important role of business.

2016 2017

Employees of companies with 75% of respondents agree a
purpose are 20% more likely to be company can take actions to both
GY2UAQF GSR G2 S iickease profits and improve
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Employees and Purpose

Generational differences

Purpose is not only owned by millennials. Our results actually show that percentages of purpose-crientation
increased across generation groups, with baby boomers leading the way. This could potentially be
connected to broader developmental psychology theories. Erik Erikson, a German psychoanalyst, identified
an eight-stage theory of development and identity. A shift in identity changes between the ages of 18-35
and 35-65. Erickson theorized that young adults (millennials) are focused on building relationships. When
they reach middle age, there’s a shift to associate identity with what one is contributing to society.

w30 38 48
(o) O, o,
group who are /O /0 /0

purpose-oriented Millennials Gen X Baby Boomers
(18-35) (36-50) (51+4)

-Purpose at Work, 2016 Global Report, Linkedin and Imperative
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Civic 50: Purpose Pays Off

The 50 most civiminded companies show how businesses that align their corporate
citizenship efforts with their overall strategy achieve their business goals as well as meaningful
social impact and a culture of engagement within their workforce.

74%have a formal strategy that uses community engagement to support diversity and
inclusion goals

50%use community engagement to support skill development for employees
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[ Effective Practices of Employee
Volunteer Programs

@

The Plan

‘ Partnerships Success and

() Growth
Identify your social, employee and Cultivate strategic, high  -impact Recognize and celebrate success and
business goals for volunteering. partnerships with government, private continually improve your program.

and NGO partners.

Employee

Engagement
Harness employee passions and skills, Inspire enthusiasm, support and
and adopt the right incentives, stewardship for volunteering to drive
programs and policies to create a employee engagement.

Measurement

({ ]} :
@ Leadership

Secure buy -in and empower leaders at Evaluate business and social impact.
all levels of your organization.




